
NuttieZine Newsletter                                                                                            1

Welcome to NuttieZine 
Issue#23

Issued on: 12th January, 2008

NuttieZine newsletter is issued every Saturday. Do 
Not Miss It! Click Here To Join!

This Week's Article:

4 Holiday Marketing Mistakes

BY
Arindam Chakraborty (A.K.A. The 'Nuttie' Guru)
NuttieZine.com

Get more such reports at:
http://nuttiehq.com/

Feel free to contact us at:
http://nuttiehelpdesk.com

ALL RIGHTS RESERVED. No part of this report may be reproduced 
or transmitted in any form whatsoever, electronic, or mechanical, 
including photocopying, recording, or by any informational 
storage or retrieval system without expressed written, dated, and 
signed permission from the author.
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DISCLAIMER AND/OR LEGAL NOTICES:

The information presented herein represents the view of the 
author as of the date of publication. Due to the rate with which 
conditions change, the author reserves his right to alter and 
update his opinions based on the new conditions. This report is 
for informational purposes only. The author does not accept any 
responsibilities for any liabilities resulting from the use of this 
information. While every attempt has been made to verify the 
information provided here, the author cannot assume any 
responsibility for errors or omissions.

I know I am quite late for this, but it needed to be said anyways, 
because just too many marketers are making those same holiday 
marketing mistakes.

First of all, I'd like to commend Aweber for bringing up this issue 
before all internet marketers.

Don't Send Empty Emails: I have lost count of how many 
emails I have received with inane subject lines like 'Happy 
Holidays' or 'Happy New Year', etc. Empty and inane greetings 
look good only on paper cards; if you are sending out paper cards 
to your friends then you can send a card with an inane subject 
line like that and nothing more, because paper cards are valued 
more by the recipients and they have a longer shelf life than 
emails. When you are sending an email, the atmosphere is 
entirely different. People access the internet for information. If 
you are sending your subscribers empty emails, you are only 
wasting their time because God knows how many such greetings 
cards they have already received from their friends and 
neighbors. 

Help Keep NuttieZine Free! Let Your Friends know about NuttieZine. Forward this 
Issue to Them!
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Send emails on holidays only if you have something of value to 
give your subscribers (preferably a freebie). If you have nothing 
valuable to offer, don't send anything. You might have noticed 
that I didn't send a single greeting to you during the Thanksgiving 
Day, or Christmas, or even New Year, because I had nothing 
special to offer you! When I do have something special to offer, I 
will definitely communicate with you, holiday or no holiday!

Stop the Family Banter: Out of the many 'holiday emails' that I 
have received, some would discuss about funny things that 
happen if their family during the holidays. Heck, could you share 
these with your friends instead? You can consider your subscriber 
as your friend, but remember that they are on your list for a 
reason- to benefit themselves from your products or newsletter. 
They are not on your list to waste their time reading what is 
happening in your family. So please keep your family matters 
away, because your subscribers have nothing to do with them; 
this is one sure shot way of gaining more 'un-subscribers' than 
subscribers.

Give Us a Break Please! : Seriously, you have the whole year 
to pitch your products to your subscribers; can't you spare the 
holidays? You know, I unsubscribed from at least seven 
newsletters this week, because they sent more than 3 product 
pitches and JV offers during each of the holidays (and I am sure I 
am not the only subscriber to do this) . I just wanted to cry out to 
them and say: Hey, Give us a break man! You certainly have no 
life, but I do have one nonetheless!'

Help Keep NuttieZine Free! Let Your Friends know about NuttieZine. Forward this 
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http://nuttiezine.com/
http://nuttiezine.com/


NuttieZine Newsletter                                                                                            4

Geo-Target Your Subscribers: Personally I don't recommend 
anyone to send holiday greetings unless they have something 
special to offer, but if you really want to send them anyway, 
please target your subscribers first based on their IPs. Geo-
targeting may not be needed for major holidays such as 
Christmas or New Year, which I believe have universal dates, but 
may be crucial if you are sending greetings for holidays such as 
Thanksgiving Day which is celebrated on different days in 
different countries. You might want to read Aweber's article on 
how to geo-target your subscribers using Aweber - would come 
handy for you if you are a Aweber customer.

Now that the holiday marketing rant is over, let's promise to start 
the New Year on a positive note ☺
 
Feel free to post your comments on my blog!

http://arindamchakraborty.com/4-holiday-marketing-
mistakes#postcomment

Did you like this article? Then please submit your 
feedback and questions here. Or you can Buy Me a Beer ☺

Your testimonial will appear on our homepage along with 
your website URL.

This report is available for free to the subscribers of 
NuttieZine newsletter. If you are not a subscriber already, 
make sure you subscribe in order to get the full e-course.

Feel free to distribute this report to as many people as 
you can.
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Thank you,
Sincerely,
Arindam Chakraborty
(The 'Nuttie' Guru)
CEO, Verge Soft Inc.
http://verge-soft.com
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